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ATTN: OTTB Noti ce No. 4
Dear Sir or NMadam

As the nenber of the New York State Assenbly representing the 128th Assenbly District, | amwiting to express mnmy support for
the United States Treasury’'s Al cohol and Tobacco Tax and Trade Bureau proposed rul emaking for flavored malt beverages
(2001R-136P) . OOOOOOOOOOOOOOOOOOOODOOOOOOOOOCODOOOOOOO0O0ODOO0O0OO0O000DO0000O0000DO0000O0000DOO0000000000DO0000D0000DO0000D0000DO00O

| believe the TTB ‘s action is an inportant clarification of federal al cohol beverage categories established to nmaintain an
orderly US market pl ace. The debate surroundi ng the proposed standard poses inportant issues for the stability of the retai
l'icensing systemand the overall marketplace. DO0000000000000000C0000000O00O0C0OOO0O00ODO0OOOOOOOOODOOOOOOOOOODOO0OODOOOOO0ODOO0OODOOOOOOOOO

This standard is the nost efficient nmeans to address recent concerns by both federal and state officials. If adopted, the

standard will maintain an orderly marketpl ace, neet consumer expectations for consistent products, and hel p sustain the
| ong-term devel opnent of the product category. In addition, those refornul ated products will be consistent with state tax,
license, and distribution |laws allow ng whol esalers and retailers to continue to distribute, sell, and narket flavored nalt

beverages as they do today. 0000000000000000000O00O00O0O00O0O0OOOOOOOOOOOODOOODODOOOOOOOOOOOOO0000000000000000000OOOOOOOOOOOODOODOODDDODODO

Absent a national standard rooted in existing | aw and regul ati on, manufacturers, retailers, and wholesalers will face a
potential for a patchwork of individual state |aws and regul ati ons where the sanme product may ultimtely be sold as a "beer" in
one state and as a "distilled spirits" in another. 000000000000C00O00O0000O0000OOOOOOO0O00CODOO0OO0OOO0O0O0O0ODO0O0O0OOO0O0O00ODOO0OO0OODOOOOODOOOOOOO

I am aware that there are concerns regarding the ability of manufacturers to produce PMB products in accordance with the new
proposal. It is ny understanding that brewers have already denonstrated the expertise and technical ability to brew these

products under the new federal standard. Also, the FMB products that | ook and taste the same will be available to whol esal ers

and retailers in all states with no interrunti on and no di scernable taste di fference for consunes OO0 001010110
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Mor eover, equating beer and beverages that derive a majority of their
al cohol content fromdistilled spirits could weaken the inportant distinctions
bet ween beer and products w th higher al cohol content.

These distinctions inpact state and federal policies regarding the regulation
and taxation of beer and ot her al cohol beverages.

If traditional distinctions disappear. it will only be a matter of tine before
ot her producers of al cohol beverages attenpt to categorize thensel ves as
beer products.

Beer is not distilled spirits. Beer is not fortified wine. Beer is not a product
that has been made through the distillation process. Beer is made through

the brewing process. The 0.5%standard will ensure that the integrity of beer
remai ns.

Once again, Danville Distributing Conpany encourages the TTB to give
final approval to the proposed 0.5% standard on FMBs.

Si ncerely

John Hamlin
Oper ati ons Manager
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